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Differences in Items Selected

Expiration date

87%

Nutrition facts panel
Ingredients list

Brand name

70%
61%
72%
Servings size and amount per container 61%
Calorie and other nutrition information on
the front of the package via an icon or graphic ! 58%
Cooking instructions/preparation time 68%
Statements about nutrition benefits 51%
36%
41%
37%
44%
K

B Select all

Country of origin labeling that apply

Statements about the absence of certain
food ingredients on the front of the package | ] Required
Statements about health benefits Yes/No
Other

None of the above

‘ﬁ&l’l: International Food Information Council Foundation
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Uszrnsrsfuisaulszann 150.3 d1uau wualungu Millennials  Uszunas 75.4 d1uau wazngu
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N utrition Amount/serving %0V Amount/serving %oV ]
e Ly S Y T3 PP Py 7YY |
Facts Total Fat 9g 14% Total Carb. 259 8%
Serv. Size 1 1/2 0z (43g) Sat. Fat 1.59 8% Fiber 1g 4%
Serv. Per Cont. §
Trans Fat 0 Sugars 1
Calories 180 = F s o = = %
Fat Cal 80 holest. 5mg rotein 1g
Sodium 130mg 5%
e —
e eu (DV)®  VftaminA 0%  + VEaminCO0% + Calcum2% » lron 4%
INGREDIENTS: Brown Sugar, Chocolate (sugar, chocolate liquor, anhyd: d cocoa butter, soy
lecithin [emulsifier], vanilla exta®8Soy-Free Spread (expeller-pressed natural oil blend [palm fruit,
canola, saffl and olivé), cpntains less than 2% salt, sunflower lecithin, pea protein, natural

flavor [derived from corn: fo-m pordicohol, no gluten] lactic acid [non-dairy source), naturally extracted
annatto for color), Brown Rice Fio Potato Starch, Evaporated Cane Juice, Whole Eggs, Taploca
Starch, Hemp Milk (hemp nut base fitered water, hemp nut [shelled hemp seed)), natural flavors,
tricalcium phosphate, carrageenan, Jea salt, vitamin A palmi vitamin D2, i . vitamin B12),
Baking Soda, Pure Vanilla Extract, Xanthan Gum

CONTAINS: EGGS, SOY LECITHIN

Albumen = egg white
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1. Sodium Nitrite and lgfoululas wag lodoulunsn | gndu wuaeu ldnsen unuw wasiile
Sodium Nitrate 30 Aulydn wssU Wusiu
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2. Partially Hydrogenate TysTunsiud wie drsfufiafidiu | 11n13u sunds emisudude 1n Anf
Vegetable Oil and Fully nszuaunsinlalasiay wavAsULiey [udu
Hydrogenate Vegetable Oil
3. Yellow #5 and #6 AvBomane e 5 uay 6 | Bi3a ahs ulididasy wTeshu fuslis
oA Anf uaziAIoIU90Ims s
4. Butylated Hydroxy Anisole | T27ian lonsend wedilea waz 99 | 1Jod wadnines we wazerwmsfidludy
and Butylated Hydroxy an lansend ngdu e anstuitu | Judu
Toluene
5. Blue #1 and #2 dlwanemnsvanelay 1 uag 2 91915 1ATRIAN LazvLLTTTATh 189 3
6. Sodium Phosphate laguvloatne 1&nsen ilouussy wew wazdainszios
Jusiu
7. Interesterified Fat lofudunsien WIAAT WIN13U 81N TUTuTS wazyy
nszUes 1Hudu
8. Corn Syrup and High - LULY uaztifoumgnlaa vuulde gunsedeos goausesa di5ua
Fructose Corn Syrup ddnan omsutuds warlennsy WHud
9. Evaporate Cane Juice ¥nades Touidn uuduvdes $5ea Tdnsen Wudu
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11. Monosodium Glutamate | Hy5a gUfou wuuiAe omnsulssy us
12. Hydrolyzed Vegetable TUsAudanstznainnszuiunis | gunszdes mmsutuds gune wazegUiou
Protein Hydrolysis
13. Modified Food Starch wlssinuuas 9113 UIFU o1sant VN ﬁﬂf“ﬁy way
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wazvuy sy
15. Aspartame e 9193 UATIATDIRLNG 331N
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o 100% Natural Mt
Chicken Breast == ¢

Extes Lean

Pork Tenderloin

T ST e
Teriyaki

“Free1NNanAauTUSUY I InuaLgnINISHANYeY Hormel ”
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