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Data type 2017 2018 2019 CAGR(2014-
2017)
Health & wellness products consumption 4,137.4 4,278.4 4,439.4 6.4%
Organic packaged food & beverage consumption | 17.1 17.7 18.3 6.1%
Organic packaged food consumption 13.6 14.0 14.4 5.4%
Organic beverage consumption 35 3.7 3.9 9.0%
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https://www.hongthongrice.com/life/product/riceberry-rice/
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