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+
24 a

ieunuiiige Wildndadumaangnusilusandiamesuag

1.5.4. ersuaipuiinannsuguiuy (Form follows emotion)
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ame 1fale wasfudevluimeeudnaineasss suluibnvensdleaiiin Bevecitiniemi
Fewolasfnannsoldaesluifsadieldldindalgenueniians BTy salvesde
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2. nsesnwuuiiiniistanginssunisldasy (Behavioral design) nasiuselemile
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1.6 auauURvasndnfindng

winfnsffassinuands il
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fudle ewdAnsiusensinssanuuuliiuilnansuiadessnmardild wu witnwes
draeiuaus nanfwuiuianannushdliolungiuimivgtnmiiidineduneadu
saquauiailigiu Wusu
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1.6.5. fifoya (Information) deyavewdniusiasuzdaliduiiaalansu way
vinlaeesgnaadudssleviuariBnisldon Wunsadanwdnealiifiunesdnsuasningios
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1.7.1. wihiildane (Function)
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1.7.2. anuaasaadily (Aesthetics or sales appeal)
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1.7.5. AMMLT U9 (Construction)
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1.7.6. 31A1 (Cost)
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1.7.7. T80 (Materials)

msesnuuumsdenanidameanificsine s anula Baffum musnsfey
wunseang Widu gas Wwneausumihildeesve wantasiiug wonontuddosfisnsuna
mmdglumsauadnu auazansanilunawin ddeuavamds suddnddnluns
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1.7.9. M3ungeineuazdouusy (Maintenance)
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1.7.10. ansauds (Transportation)
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INTRODUCTION TO CREATIVE ART
CREATIVE GRAPHICS

CREATIVE CRAFTS

CREATIVE DECORATION
CREATIVE EXHIBITION

CREATIVE TEXTILES

COMPUTER GRAPH1C DESIGN
COLOR/DESIGN

CREATIVE PRESS

FASHION ACCESSORIES DESIGN
ENVIRONMENT GRAPHIC DESIGN
POTTERY DEC

ADVERTISING DESIGN

CERAMIC TECHNIQUES
MULTIMEDIA EXHIBITION
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251, Ussavnsussoneviemisaiuselaemiandl wialiansaususzLmi;
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- dayaanmnsudsiulunaia (Competition): uuaktdlunatn Ussinaguas gadou/qamds
Product Life Cycle
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Venture, LLax’gu‘]

- Tagsadnasnmndudi (Price): competitive price, balancing of price and quality, Price
structure {Fruuds AdszY alnas Lasdue)

- sailpuesuilaadaiuin (Product): Usgin Aanw & asdum wagbug
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3. tvungaiiszUssnduing Gunfuinde (Theme) vesmatssadiug wooraiiudo
A 3wy (Slogan) uansfauny wioanszvesianssuilddniiu aiuns
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*

] n'JJ ar a8 £ L3 = ar t
TURDUVDINITINURUNTU SzdlUs, ansuwumanitasdinumians uninatduvourn,
www.huso. kku.ac.th/thai/radio&television/homepageS/docs 5.html, 2547

»

12 W as g - £ . o
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- Lﬁaﬂﬁsﬁuﬁiﬁﬂﬁuané’%ﬂmmaﬁuﬁmaa%’ué’ (Raise awareness)
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Wal mamaas (Philip Kotler, 1999) Ussnansdodissunisaans |dauouuszage
iwspsiiodmiumaussnduiunseaeiiiiond “P EN C 1L S” Falsznaviag
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[ -] 1 1 4:1 1 ] 3 i o = a - o <4
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WA
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. . ¢ 2o o =y o s I3 |
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WIDATEY WL Weavne nnsusaniy 1y
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sAndue n1TaTsasRRTnso LY msﬁw%l%"m‘mnummsheﬂimm’ﬂ%ﬁs’ﬂmui/
fUSnushumsimunduinbiiinanmgauay fiuyavesdud
2. msaumsduilnglifusiveniulunaialan Webumsahsaeiliiuiudlne
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Fimdan
wanTsUsuiiy

nsvssdiunaeufiswelavesfiinsmmuiiiveiansalasamstauniinesnuuy

audnlevalndgnanalan (Talent Thai 2010) i ihunsUssdiumufiawelvesidnsaums
U uAetetinesnluy Talent Thai Network 2010 idaTu 2 uwia Ais Saviaveuury Smia
Fedlvld mamstsailiudnideninamsdnitierdasiunsiannaiud awnsoagUld fail
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1. UszdluwanisiaiuneSedieinaanuuy TAENT NETWORK fdawinusuunny

LI T
g s

i‘]admammuaaumumau 69 AL

Usztaunsuseidiv sziuaUNsnela (Souay) wlawa
3ndiga ann Hou Haemnn
1. Wada/iemmisiaaun
1.1 Talent Thai ptus : Design 536 | 46.4 . 1 niien
1.2 Plus PN0RAR WAN Desien 44.9 50.7 4.3 1N
2. Inens
2.1 AUNTNA 215U 82.6 | 17.4 - 1nHign
2.2 ABATy YylIeInIs 59.4 | 39.1 1.4 wndizn
2.3 aiinse §5pgnnansna 652 | 333 L4 1Nl
2.0 AefYY FuyNesa 522 | 435 43 wniiga
3. anuinauidiiiunsiEaun 21.7 43.5 34.8 31N
4. il dFuvdadaiaunsiaun 478 | 464 5.8 mﬂ‘ﬁqﬂ
5. Usslewiitlésu
5.1 Yswlewiandvnissenuuy 507 | 449 2.9 14 anndiae
5.2 Usglomhitoniavigsia 420 | 50.7 7.2 wniige

P - s1enuasUszdiueg lesamsiannines nuvuiudnladaladdnaalan (Talent Thai 2010}

2. YszdlumansiErunaSatetneanuuy Talent Thai Network 9% aide slual

ﬁé’mammuaaumuﬁaﬁu 75 AU

Usziaunnsusziiiv seauauiwwely (Sovaz) aea
wnfign n ten | deyun
1. e ilewinsiaaun
1.1 Talent Thai plus : Desien 573 | 387 | 40 - 1Nl
1.2 Plus A2131AR W&n Design 44.0 | 54.7 1.3 - 1Al
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2. Ineins

2.1 anNINe 13007 773 | 227 - -
2.2 anaATy Ykioantss 533 | 413 5.3
2.3 audinnsd 5aansna 573 | 413 1.3
2.4 Mr.David Landart 52.0 44.0 2.7 1.3
3. anuinauidisiunisiawn 217 43.5 34.8
4. aradildsundadnsounisiaan 47.8 46.4 5.8

5. Uszlewinlasu

S

5.1 Usglawiauiennnsesnwuy 50.7 44.9 2.9 1.4
5.2 Usglsviiton mingsfia 420 | 507 | 72

A : nenumaldiura lnsmaianndnesnuuuiiudladdledgenielan (Tatent Thai 2010)

nanTUTERIUMSIEIUYIIEasATIUIandT didndauntsiaan lasuanuiimsdu wayléi
Anusilalidusdeninsindunisasnuuusaznisingshaunniiga

dwiuanudnulazdaauanuslunisdamuaiuinenely e imanuisdnlali
AL AsiimsiEauludeaniUsslovdsme U

nsesnLUURERALTIAEfue IS

Aenfumbennslunisdeean dudn

naanesy leann n3min

Animation & s Multimedia aswiinglas

nanndwiuringsiagulm
Soasanlunsoanuuumailyldaaaiuinerveainesnuuy

sULuU Msmiiumsuazke A ldvieussgndld
wialiaazundalunmsesnuuy welialunsdununisesauuuiduiies
Fandwiunamdeludeydnual susuuse uianssusnuian

sankuy Alenannudedusdidie fluy

Workshop iU Designer dmisu wineonuuuwntilug wieussamisly
NITAEIUAELA

nsfaundlniueslnegratalan

mieenkuvasislmiwuulngyssyng

oenfadoagaiaidedn

N30ONLUY packaging

mMsoonuUUgRAMngsIEARlUAUseY Wy edtined wadia wWdu
Fumeumnaaiinan T3 ntunasy
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wndadumuilinasatuayy

nszUILMsARESsassAlunseaniuy (uney szuunsanaisasse Wanisuseend
WAUUEBNLLUAT)

%umumiwﬁmﬁaﬁﬂﬂqqumwmam’ma

winmalumsaiealauazeeniuy
m’a‘aammuﬁmmmﬁ'ﬂwig&;ﬂéqiﬁﬂ/mﬁ‘dsxﬂauqﬁﬁﬂﬁfmﬁ's
BBNUULLATBIRNE e ududed

Ll ssmalneAuuvidulan

m3FeusanuuuiilugmsUsznouein

ﬁmi"qmﬁ?ﬁduﬁaﬂfmaammwmﬂ6] Yizem Biangasiesnuuuethdaagianis
n3wmAndlsl, Trends

Taaaiwassanusaniuy dnesnuwuuiulmi

mMsdauanaiun likaau

21910 Trend Direction Agulunsuisn

msfAneenwuuslanlmi@aiiniwaieassd

w Rl

sUnuuaniuEnwazeine fmsendoindiuidsnmniulunanu ves Talent Tha
Herdumsthonuseaendnvalingnesnuulseiifosnuuunanusienlinmug
Rgauds nslamon

Faniuvanival wsudlunsesnuuuaely uasvsusivesd
naviwsgsieeanuuurasiszneunisel inesduesiines A a-
Unazifinenswaneviuiifienumannmanglushunsduiiugiianiseaniuu
mMivogasuDIIANIARveRinsanuuuTEmgUTTNaUMS
msUszneugsiadoud fivszavarwdifounsdmunimain  nsimnuiRanssy
wionnsdseen

sanuvuatlslvindnsamiiarmiiaula

pennliaLe YL SaUsEINALNUDY Y

i : Menunsdsadiuee nsnsiannineanuuududlaidladgearalan (Talent Thai 2010)

Walszsnatoauauusisnaauda elddhdidisiumsaundamisiauany

LituBusunuAnuazniseenuuuiudiiinsenannudesnsvesnaimbusudunile uas
audduntsuimsgstio uasnassansiusuiuseaun faiu Tunmsdanseumiusiazas
Jedisfinnsnissavdngns Wieilomniseusuliliauaunadiueassdn Waduuse
yehalifneenuuudhiunisausy uashanudluldduusslantluntswamnuiesidisd
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nsfinzed1g 2 : nisUszsiunanindiswlasinsaistnesnuuuundulnegaainlan age
10 Desjeners’ Room 2011

auLuiiazenis
dnindaddumaaisniionsdoondiiulaamsiuanmanunmsssniuuuiies
tinosnuugili (Designers’ Room) Fufundausnlunuanedudunduded dmelul 2545 uag
Isiiiulesenmnetsiaiior Ussnaudsmsasivayudnesnuuumadnusrnusmdudlu
Ussenazsnauszve Wilewanniaeuannsovenineaniuuiiulng Wiviadieminesniuuses
#na iquﬁijﬂaﬂuﬁ&a"iﬁayaﬁﬁué’mﬂ%’u wavdaueSunmdnualmsfugudnanaumdulugimeeide

densuauslaunevanssnuMsiauineoniuy Ussnautuiinesniuuiinoml
Fosadggeamnsadiaii dine dlirunmssniiunsifeansosestungs Whsnedi
%ui@mﬂ%’%L%uiﬂiqmia%ﬁqﬁ’ﬂaaﬂLumimsjgjmmmlaﬂ (Designers’ Room) fimsiussgauiinganiuy
P ssLasdnanmduseans Welweansadamsativayudineanuuy i
naatmne Ineiiimanineenuuuiidnsulassmaauszaummudielunisasensdudn
sufidimsieundumsdeeniduiiveuiviunaassmesasnainglsy

TUszasn
L ieaiunmdnvolgravinsaudumuidulnagnadudiduidunazinnsosnuuniuy

YDIPLDIUTEAULDLTE

2. weiugaiiusuuitinesnuuuwndulnenfidnenweunisdeenn Tumsudn/oanuuudud
TuBawdiadiionsdiean

3. veaiuayuuassdnsdutineanuuuurdinglnAan s luiunsussmanug
Usgaunsaldunismanauazmsdeesnsuannsauinesnwuuwidulusesivuiunmni

a. LﬁawaLt:wéNa\‘nuLt,azm’mﬁmwwumﬁﬂaammwm’tmq{mmm‘iaﬂ

5. eafunsiwenlusssnitsineeniuuiasiussnaunsiugeamnssuunduiioliinng
navaueTImITuRoRam

P 2/ - o %) o v o o o &
6. LWWoaITW C‘?i']ﬂﬂﬁ'}‘sﬁ@@uaﬂa ﬂL%UUlﬂﬁjuVlg ﬂLﬁagffgui'lﬂui%ﬂuu’]u?mjm
VIULYALLRZLEU TN

at o L I 5 3 £, =5 @t L ar Ad

1. Fuadimsgihdulasnmenn dwnsisarniinig sudansdadentnesawuuiiiaing
wiaskazANENMIAEAMENTTUNTIAVTINa A

2. Pauunasisiesuzinineanuuuildsudmdenlulasems

U
§ as as

3. msauniluihde “Alaefvedgsiaundn” ley nans.oluvy vaudfgly wseig de
wag WIeNaIng Langues

a

4. depiieedwmivineanuuulunuuansdudundu BIFFRBIL
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5. 4AAINTIUEUES UM AA NwoIkazUTEAEURUS AL TNDDALUY WY nITts s ulas
MSTALNITANISLDE ANSINVTIETM L LBULNaDnwUUnlasUNsAnEan

6. enfumpuinesnuuulveriniudawananaulusausane vsnsdnimauiodaasy
Mwaneallag NMIsmEelRsagsia wunuwanadudiduiiseususunseaniuuy

7. Usen@uniuslasiniIeg19eeLieg 1l NS e nans/nHuRuUs s dUWLE nSE NS vag
AU dunusrnge

Ussilunanisidndrufanssuvastineanuuulasenis Designers 'Room 2011

msvszdlusalpssnsianndnesnuuudufusdulvedaasalan (Designers’ Room
2011) 1 AnsnewizarunisUssdiunanmsdnsaufanssulunuusnaduan BIFFESIL Fsenunsn

) & A
asUlel Aol

2
apludszdiunangy Now Rnn1sesunuugsunIl 37 51e)

1. fgafunisdnfaneuusasdud BIFF & BIL 2011
1.1 MMWIMN15UseUduiusiangans Designers’ Room 2011
Fann 21 % A509%  Uunan 24 % Lid - Bug - ey 5 %
1.2 Fraendisnau BIFF & BIL 2011
MNn135%  A30%  Unnane29 % R 21% Bug-
1.3 58881301N15901974
nlU 2.5 % weR 95 % veull -
1.4 amuﬁéﬁg\a@m
AN 135 %  A529%  dunee 24 % 1R 8 %
1.5 meanussuiiueuitnesniuy
Aun 21 % Aa4759% Uunane 21 % LR 8 %
1.6 uginTinenuy
11 2.5 % Yrunan 52 % Une 43 %

2. 1 BAUNISIATINNITAN
2.1 Snugidvidudivevitusetu

0~ 20 578 55 % 21 - 50 58 31.5%

505w Ul 55 % Tiwgnemudeiiy - 8 %
2.2 dszanuaaiinunduinuein

dunugie (Agent) 22 % fAUEN (Retailer) 45 %

{fnets (Wholesaler) 29 % Bu 4 9%
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2.3 dngsiafmdahunfuawevinananusame / wid

anigeuEny / uaune 13.8 % Sane / tivima / Bond 149 %
diju 13.8 % GRARR 8.5 %
danlus / Bk 203 % WU 2.1 %
Usgwrpsiusannan 1.1 % Bur 25.5 %

(evile e Taviu 3 Bulaiide wiade dosuns aunufuds dndln glsy wosi
Sy soaende)
2.4 Ussinmdudnillasuenuaulavdeldsunsdaianniian (Sesddvannnludos)
1. gaasa 2.L§@L6§G}/L§a§m 3.9y, 4.s009/nsid/ades/mang
2.5 yarduilnesaildsunsdeidslua
Trade Day finmsdsdievianun 19 519 yarnssnlsvana 13,111,100 v
Public Day fikususiitigufindieonn 30 78 yassassann 1,451,000 U
2.6 Ussamuazdnaududitldsunsdado ivlusun uasiinindeyldfunsddandanue
gniranuszvale (Fessiduanunnludes)
LRy 2. avigonin/awrluiinuunin 3.neATueunu/aaldy
4 lstwiu/gesny/uesind/Aw/dulaiide

ajTuusziliunangs Next (R1AN15ABULUNADUAIN 6 978)

L. tgafunIsidnIReuLanedudn BIFF & BIL 2011
1.1 pmsanisussunduiuslasenis Designers’ Room 2011

A - 733 % dnans 50 % 1A 17 % duy
1.2 Hrafidne BIFF & BIL 2011

Fan - A - Uinane 67 % LR 339%  Buq: e BIG & BI
1.3 J5881810159997U

wnnly - wWoi 100 % wasly -
1.4 amuﬁﬁg\agm

A - 7 - Uunane 83 % WA 17% B -
1.5 msanueusniaMUnesniuy

RN - 7l - dwnane 67 % WA 33 % Buq-
1.6 Iuruditn3 ey

31 - Uunand - Uoe 100 %

2. NE2NUMIRTIINITAIVIIVIY
3.1 drnugdnusiuinvesiiuneiy

0-209%  66% 215058 17 % 50 90 dulU 17 %
2.2 Yspiavvasidnguiuinvewinu

t?fmmu%’%@ (Agent) 12.5% denudin (Retailer) 375 %

fdfinda (Wholesaler) 12.5 % fu 1 37.5 %
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w a o 9] a v ' a
2.3 tngshefiauladhundudwesinainusemne / iy

avigeuisn1 / uauien 10 % Sanqu / Wi / Band 20 %

A 20%  #9dn9 10 %
Aanlus / Buide 20 % WIduansm -
UszinAngiuesnna - 'Ej"uﬂ 20 % (\0\%8)

= v o a Vs o &‘ o] o a £
2.4 Uszandudiléurnuaulavieldiunisdsoinniian (Fesdsuannunniutes)

1 Hofaed 2.
2.5 aﬂaf-’hﬁuﬁﬂmﬂiqumﬁ‘?umsﬁ"q%ﬂmﬂu
Trade Day (eglutna Contact v §9lalléFuns Order)
Public Day aamiauﬁqﬁuﬂisuﬂm 270,000 v
Usviiiassauaumilasunsdide waluie uasiinindedldsunsdtondanue
Tnsgnfinanusemala (Sesdduannunnluios)
1415y 2.qw/Au 3.10\%8

o - W ) @ ' .
U7 enuUnTUTERIuNg Iﬂsam‘swwmunaanuuuauﬁ’mwwl‘nﬂqmmﬂ‘[an (Designers’ Room 2011)

nnsusediunadiuladn nisdusasuliineanuuuiilaniadnsaneunansdunn

& o P v o o g v et I v
\JuBndeensnisnanniidrdgivinlineanuuuldiivszaunisallunisnsainisdlasaseiu
vﬁ' = =3 n‘ o ' v e d] = 1 12 c‘
Ko wazdauunifananisgsnafiananintludesaaldate uaziliausziliuainngugnani

o & y & ] v ar P o
auladetodudn Wiulddndudrvesineanwuulneldiuanusulaangndmainvaienain

1 AI 3
wazunaziilontavensnaialaiindulunaineds

29813A21mdNTAvaININAINTNRaNLUUEARIALaAN

wusun “Tdagwuue” Olanor lag i Yyuseau

=
Rnn: www.olanor.co.th

weviua yeylsvanu drsamfanssuiunsudaaiunisissninaUssmeniansn (e
U 2537 Aaun1suugn15UsEnIa Thailand Young Fashion Designers Contest oty
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fuwnuusemalngluuaasmanuluaig Hong Kong
Fashion Week 1997 uaglaidngaufanssuimunin
genuuUAUNTIduaSINMsdweeniegwaiiios Tne
Lﬁﬂ%ﬁniﬂsqnﬂia%'ﬁaﬁfﬂaaﬂLLUULLw%ulwaq’maﬂﬂTan
Designers’ Room Raudit) 2542-2554 FewuTus
OLANOR ﬁi"mmmgaﬁ'lam'%'ﬁm%ﬁﬁu MUAISEUS
mmmmﬂmiauuauumnﬁ’mnmLasuuammmwa
ﬂiaaaan’l.um‘iLﬁﬂﬁmwuﬁmaum’tuﬂivmﬁﬂa L e
37U BIFF&BIL LazaTuLanIBuAIaaUsEne 1y 9 h ‘ ”‘ : A
wansduundulugens way daalus uwilivsyau SR ‘
anudnSawiniiaeg Weldsumsatiuayuliluidi
S UERIRUAY Pret-a-Porter g N§IUNTA UssnarSama adausnidldsuidsdootreaiios
wdelagiiu

WUTUS OLANOR (ui§dnethanteunslungufuilng uawdsdl Sub-brand fie
Pretty Little Things Tnefisuflulssimevanouvs 1wy gudmsmasndunes uas
WsasInAuAdunsaisa

wignuA ygyusvan Hunilduineenuuu AldsulemaiFouduasdsvaunisaing
suilugsnafunsudaaiunisiseninassme aulaqiu “Lﬂ'i‘umsﬂmwvmauluiwaawaaaan
Y8InIUBNAE (Exporter’s List)
mmwan’lumﬁmaaﬂ 989 WUFUS OLANOR fe Usemauaungusannang

olanor

WUSUS “Wonder Anatomie” Tag UIELRAUNNESA ARINUULEA

<
AN

wonderanatomie.blogspot.com
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Wonder Anatomie

Ueeauiesh afnwuda aunisineainanitu IFM Paris UszmanSauere Tud
2552 ndusiaRwUTLs Wonder Anatomie Tulifieafiu wazldidrinulasenis Designers’
room W.A.2552-2555
Aufuusus Wonder Anatomie Hgausuiinsidautlile sumaiin andanidn
naunauiunsEBnIUUAIRaTY way Tanaiitlsl
wenanNIsEnTIauanA@uAluysEinA BIFFEBIL Wi mmaﬁmﬁmﬁlé’%’uﬁ'ﬂ
Laaﬂmﬂmﬁ]m'\u'lmmmmwu MQ Vienna Fashion Week ﬂivtwﬂaaamiammumm 39 uay
ﬂ’]iL‘lJ'TﬂlN’m Who's Next UssinarSaea dansidisaufanssdlusisszneriilvidlonialunis
wuwﬁuaua ﬁﬂmawmwiumﬂimma ¥rilswusus Wonder Anatomie lésunisussandunius
| 1inamin YaqUi wusuA Wonder Anatomie f¥mnelduusudvasmiadly
Uiymwﬁuam‘amammﬁaumm aﬂmfumLaaummmmuﬂaumww“ (Niche Market) meluuag
AU Eine LLa”LUUHaEJEIﬂﬂ'\‘WMﬂ‘m\?‘HE)aQ

"Apirat Boonruangthaworn Studio” 1ng u189A3g Yayi389013

e I

wwefisy Yiesans Y - | |2012°Siiecos
Pagtubuinosnuuurdndusineilines =5 o
wazvasdstuLazfud eI Nad 3
wud e Suanunsesnuuuitlad
sreTasEsuUsEmakagsyaulanuuas 1t
20 57978 wu Tetalngadassauseian
oyl
57¢¥a DEMARK 83n3udaaiunism
SeMIngUTEIA NSENTIWIETE Uselnm

= a

a v = | 9 : sz 1
udilnaunwlunisdsesn 5143 Good o 1
& a s = h .
Design 9niu wazseia DFA @IfBuay  cosmmsmmn
7959 NGNS _fischer i Bt o
maobel

Cc-:ms\.-uba\wmwmwmu‘ encotendty crahed st os el and sof fdicn. Tha fabica are weathwrproo! and

cuidoor spaces. ‘' chHfaren plecas offer @ wids rang of pous s cormianal O, sastig wih i cosy
swo-smter i budding up o A who's seafing ensembis. The [1ting sida tabies pravide the necessary surfaces for sammary
arcessories on two levels
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2011 "SMood collection®
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Throughout its 10 years,

the Designers’ Room Project has
inspired many designers to take up
the fashion sphere, and kindled,

in young designers, the zeal to
create impressive designpieces
and to win recognition of the
audience and customers,

Today, 10 designers who have come

through the Designers’ Room Project

are now relating to you their treasured
memories of this project,

wishing to fuel the flame of

passion for everyone in crafting

more and more creative works for this
wonderful and inspiring fashion stage.




Chutapat
Witaya
ACWIS

Wiltaya

This project gives us

an apportunity to design
lewelry with our unigue form
ancl style, to understand
customer needs, and o
boost our brand awaraness.
Because of this, domestic and
international customers have
taken keener interest In our
products, Thanks for all the
support that the DEP has
given to PILANTHA,

i 1ation: The DEP should
promote the Designers’ Room
Project at an intarnational
level, 50 as to advocate
widespread acceplance

of Thai designers among
buyers, And the inlernationat
fashion scena.

Chal
Jamiittikul

Ghal Gold Label

With the theoratical training ancl
workshop, we've learned how to
groom owr collection for
intemational exhibitions and
participated in showcases abread.
This funclamentat know-how

and experience is uselul for
business undertaking, and could be
found nowhere but In a professional
arena.

i

tion: Faghlon garmernt
is a highly specialiged business,
Thus, designating a spacialized
unit as an exclusive counsel for
the business shouid facilitate a
clearsr and fastar eperation,



Taned
soonprasam

CLANOR

I've gained a lot of experience,
business know-how, together

with knowledge about domestic

ang international marketing. Besides,
Frn so impressed by the support
and effort of the DEP staff who help
me since my starl-up in the
designing business until my
achieverment as a nationally

and nternationally accepted brand.
Expeciation: What I'd like {0 see

in the future is the enhancement

of designers’ capacity in terms

of marketing, management, business
entrepreneur, exporting, ncluding
ethics In designing and trade.

Natthanun
Sanpong

NATTAMNUN

This gives us a chance to test

our ability before going professional,
1o make our designs more
interesting and valuable, and

to exhibit the capability of Thai
designers. In relation to production
capacily, we can't compete with
China and Vietnam that haven't
focused on product designs. If we
want 1o got the fair share of the
business, product designing must
be a top priority, We're so gratef
and glad 1o work with the very
professional and earnest officers

of the Office of Product Value
Promotion.
; + Developmant

of Thai designers’ sustainable
capability requires the total
dedication from both public and
private sectors, along with the
Thai people’s appreciation of
products fabricated by Thai
designers. Buying just one piece
of Thai designers' products, all
Thals can bring the nation
trermendous income.




Taweesak
samanmilr
AB-NORMAL

Designers’ Room is fike a classroom
where we're taught how to run a
smail-scale apparel business. We've

got some hands-on experience of
getting ready for trade fairs, fashion
shows, negoliations with both local

and international retailers and
wholasalers, as well as good

production planning. Conseguentiy,

our brand is better known. It's always

on our minds that AB-NCRMAL

arises from this project.

S tation: Wa hope that this project
will go on and on and be developed
continually to keep pace with
circumstances and 1o support an
aver-increasing number of new designers,
while acting as an intermediary

for, and giving constant assistance

to dasigners who have joined the project.

T-Ra
Chantasawasdee

"TLRA"

My 9 years under this project

are a stepping stone toward

design  professionalism, enabling
me to acquire fresh knowledgs

and experience gach vear,

Many factors have brought me

to this point, but the most
impartant thing is “the opportunity.”
{'ve learned about exporting and
got some experience of international
showcases that | can

pass on o young designers

and my students,

x: The Designers’ Room
is a good project that should ba
carriedt on. The governmentat
suppeort is great, and | hope that it
will continue as in other countries
whera governments have been fully
supportive, thus resulting in

great developmants.




Sirkam
Jrgibhaskomku!
Supot
Suwannasing

SAPRANG

This is a great forum for

a start-up, especially those new
designers with excellant works but
lacking in salid basis. It allows themn
to hone their skills and set foot

in the professional domain, I'm
touched by senior designers and
the DEP officars who offer me
remarkable help, advice, and
necessary knowledge.

I tior: The Designers' Room
Project gives me favorable supports
in afl areas. If more funds are
provided for intemational trade
shows, it will be a superb chance for
young designers with strong
determination vet Insufficient
rESLICES.

Fisith
Sinhamarat

KLAR

It's the project that leads our
products Lo wider recognition

at an international level ang
connects us with those who
share the same interest in
designing, as there are

quite a few designers in Thalland.
The promotion by the DEP has
contributed to the developmant
of our designing realm.

e The Designers' Boom

g

Project is good; I'd tke to witness
its continuation. Active participation
by the designers In the project
shall be a true answer to the
needs of these designers.




